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Abstract 
The study demonstrates the significant impact of female entrepreneurs on the economy by looking at a variety 

of national and international journals, census surveys, government publications, and media articles about 

women entrepreneurs in India. It finds that women-led MSMEs (Micro, Small, and Medium Enterprises) 

employ roughly 23.3% of the workforce and contribute 20.37% to the industry. Current disparities, which are 

frequently gendered, must be addressed in order to achieve sustainable development. The necessity of having 

more women in managerial roles is shown by the rising number of female entrepreneurs. The study reveals 

the significant contributions made by women to entrepreneurship and emphasises the possibility of even 

bigger effects with the implementation of supportive policies. Facilitating equitable opportunity, mentoring, 

resource accessibility, and capacity-building programs are all part of empowering women entrepreneurs. In 

order to achieve gender equality and effectively use women’s potential as agents of sustainable development, 

it is imperative to allow and confront the unique wants and hindrances come across by female entrepreneurs. 

It is critical to recognize the endless possibilities of women’s entrepreneurship as the whole community works 

to overcome difficult societal and environmental issues. The study emphasizes how women’s entrepreneurship 

may help accomplish the SDGs and advance a more equitable and comprehensive global sustainability 

priorities by acknowledging the interconnection of factors pertaining to the economy, society, and 

environment. 
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Introduction 

Women’s equal access and control over economic 

and financial resources is critical for the 

achievement of gender equality and empowerment 

of women as well as equitable and sustainable 

economic growth and development. As India works 

towards achieving its sustainability goals, the 

collective efforts of various stakeholders play a 

vital role in driving progress and bringing the 

nation closer to its objectives. At the same time, the 

ongoing impacts of climate change on the 

environment call for immediate action from 

individuals, nations, and the global ecosystem as a 

whole. To build a sustainable future, it's crucial to 

advance both economic and sustainability goals 

together. India, as the fastest-growing startup 

ecosystem globally, adds 80 new startups daily, 

significantly contributing to employment, business, 

and economic growth. This transformation 

influences how businesses operate and adapt to 

current trends. Many stakeholders are aligning their 

business strategies to create long-term value for the 

ecosystem, with women playing a crucial role in 

keeping sustainability at the core of their ventures. 

Today, we'll explore how women entrepreneurs are 

driving positive change and fostering more 

responsible economic growth. 

The entrepreneurial landscape for women in India 

has seen rapid evolution. In 2017, 29.5% of all 

startups registered with the Department for 

Promotion of Industry and Internal Trade (DPIIT) 

had at least one female director. By November 7, 

2022, this percentage had surged to 47%. 

Furthermore, women entrepreneurs are now more 

prominent across diverse sectors, such as 

healthcare, lifestyle, food and beverages, IT 

services, and education. Amid growing awareness 

of environmental concerns, highlighted by events 

like COP26 and COP27, and increased government 

emphasis on sustainability and Corporate Social 

Responsibility (CSR) disclosures via the Securities 

and Exchange Board of India (SEBI) and the 

Companies Act of 2013, businesses are increasingly 

incorporating Environmental, Social, and 

Governance (ESG) principles into their Business 

Responsibility and Sustainability Reporting 

(BRSR). There's a clear shift towards viewing ESG 

as a vital component rather than just a regulatory 

requirement. Investors are also seeking impactful 

ventures to support, and women entrepreneurs are 

leading the way in making meaningful changes. A 

key focus of women-led startups is sustainability, 

evident across various industries offering 

innovative products, services, and practices. Today, 

women are increasingly integrated into the 

corporate world, contributing significantly to the 

advancement of sustainability-focused changes. 

Beyond boosting the economy, female 

entrepreneurs also promote gender equality and 

empower communities. However, women face 

certain challenges in pursuing entrepreneurial 

ambitions, such as limited access to capital, 

education, and institutional support. To empower 

women entrepreneurs, it's essential to provide equal 

opportunities, mentorship, resource access, and 

capacity-building initiatives. Addressing the unique 

needs and barriers that women encounter is crucial 

for achieving gender equality and harnessing their 
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potential as drivers of sustainable development. 

Recognizing the vast potential of women's 

entrepreneurship is vital as society works together 

to tackle complex social and environmental 

challenges. This study highlights how women’s 

entrepreneurship can contribute to achieving the 

Sustainable Development Goals (SDGs) and 

advancing more inclusive global sustainability 

efforts by acknowledging the interconnectedness of 

economic, social, and environmental factors. 

Literature Review 

In a study by Kumar and Gupta (2019), the 

authors highlighted that women entrepreneurs are 

often concentrated in micro and small businesses, 

predominantly in traditional sectors. These 

enterprises, though important for the local 

economy, have limited scalability. Moreover, 

Sharma (2020) emphasized that women 

entrepreneurs have been instrumental in changing 

the social fabric by defying stereotypes and 

promoting new roles for women in society. 

Personal motivation, such as the desire for financial 

independence and the need for flexibility, is a 

significant driver for women in entrepreneurship. 

According to Rani and Sharma (2021), many 

women entrepreneurs in India are motivated by the 

flexibility to balance work and family 

responsibilities. Education and prior experience 

also play a crucial role in shaping entrepreneurial 

outcomes. Traditional gender roles, family 

expectations, and social norms can either encourage 

or discourage women from venturing into business.  

In rural areas, the social stigma of women working 

outside their homes can limit their entrepreneurial 

aspirations. However, studies like those by Das and 

Panda (2018) argue that women in urban areas are 

less constrained by traditional norms, leading to 

increased entrepreneurial activities. Availability of 

finance is a major constraint for women 

entrepreneurs in India. Access to capital remains 

one of the biggest challenges faced by women, with 

traditional financial institutions showing bias 

against female entrepreneurs. Kaur and Kaur 

(2020) argue that women entrepreneurs often 

struggle to obtain loans due to the lack of collateral 

and institutional support. Srinivasan (2017) 

suggests that women entrepreneurs are often unable 

to secure loans due to gender biases in lending 

institutions. Even when loans are provided, the 

terms and conditions are often less favorable for 

women. Bhatti (2019) argues that the patriarchal 

structure of Indian society, particularly in rural 

areas, limits women’s access to resources such as 

land, networks, and capital, all of which are critical 

for successful entrepreneurship. Sood and Arora 

(2020) highlighted that while the government and 

several NGOs offer entrepreneurial programs, these 

often do not reach women in remote areas or 

provide them with adequate skills. Networking, 

crucial for business growth, is often not accessible 

to women due to societal norms. Yadav and Singh 

(2019) argue that business networks in India are 

predominantly male-dominated, limiting women’s 

access to mentors, investors, and business partners. 

Objectives and Methodology of the Study 

1. To analyse the trend and pattern of women 

entrepreneurs under Government Scheme. 

2. To analyse the determinants of business growth 

for women entrepreneurs in India. 

3. To measure the effectiveness of policy of 

government for the women entrepreneurs. 

  

This study is based on secondary data collected 

from national and international journals, census 

surveys, government publications, and media 

articles that focus on women entrepreneurship in 

India. The data is analysed to evaluate the role of 

female entrepreneurs in sustainable development 

and to understand the various government schemes 

that support them. 

Analysis & Findings 

Women entrepreneurship in India’s Context 

The Indian economy has seen numerous 

transformations since gaining independence, but 

these have come with a number of difficulties. In 

comparison to a few decades ago, the state of the 

Indian economy now presents a different picture. In 

terms of revenue, industries, international trade, the 

money market, and other economic areas, India has 

come a long way. India's percentage of the world 

GDP (PPP) has increased recently, according to 

data from the World Bank and the International 

Monetary Fund (IMF). After China and the United 

States, India is the third-largest economy in terms 

of purchasing power parity, with a projected 7.3% 

of the world GDP (PPP) as of 2023. Given India's 

expanding economic growth and growing 

significance in the global economy, this indicates a 

significant rise above the 5.83% figure you 

provided. India's percentage of the world GDP 

(PPP) has increased recently, according to data 

from the World Bank and the International 

Monetary Fund (IMF). With a predicted 7.3% of 

the world's gross domestic product (GDP) as of 

2023, India ranks third in terms of purchasing 

power parity, after the United States and China. The 

key adaptations proposed by respondents are 

making it easier for women by means of expertise 

and ability advancement at 31.9% and improved 

recognition and support for women at 26.4%. 

Women entrepreneurs have a transformational 

impact on furthering sustainable concepts and 
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making a difference to the accomplishment of the 

SDGs. Their efforts reflect a comprehensive 

strategy that balances monetary stability, 

environmental care, and accountability to society. 

Women entrepreneurs frequently confront 

particular hurdles, such as inadequate possibilities 

for capital, marketplaces and supplies, as well as 

social and gender discrimination. Understanding 

these limitations, some groups have launched 

focused initiatives to help and develop female 

entrepreneurs.

 

Table 1- Labour force in India by gender, and rural and urban categories based on usual status and current 

weekly status (in million): 2017–18 to 2020-21 
Year Approach Rural +Urban 

Male % Male Female % 

Female 

Person 

2017-18 US 373.0 76.86 112.4 23.16 485.3 

2018-19 US 376.7 75.73 120.7 24.27 497.4 

2019-20 US 388.0 72.13 150.0 27.89 537.9 

2020-21 US 397.4 70.50 166.6 29.55 563.7 

2017-18 CWS 369.1 78.45 101.5 21.57 470.5 

2018-19 CWS 372.8 77.83 106.2 22.17 479.0 

2019-20 CWS 381.8 74.38 131.6 25.64 513.3 

2020-21 CWS 390.5 73.51 140.7 26.49 531.2 

Mean  381.16 74.92 128.71 25.09 509.79 

S.D  10.00 2.80 22.74 2.81 32.54 

 

Source: Niti Aayog, note: US (Usual status) include principal and subsidiary status and CWS refers to 

Current Weekly Status 

 

The labour-force participation rate (LFPR), which rose from 36.9 percent in 2017–18 to 40.1% in 2019–20 

and 41.6 percent during PLFS year 2020–21 based on Usual status, was significantly impacted by these 

labour force developments. The above table refers to the Usual status category unless otherwise noted. 

Although it continues to be lower than half of the male population, the female labour force participation rate 

is gradually decreasing as a result of the faster growth in the number of female workers.  

 

 
 

In comparison to metropolitan areas, the number of female workers is increasing considerably more quickly 

in rural areas. As a result, rural FLPR is now 50% greater than urban FLPR. The latest data reveals that 

57.5% of men, 25.1% of women, and 41.6% of the total population in India are part of the labour force. This 

increase in the labour force participation rate (LFPR) highlights the demographic dividend that India is 

currently experiencing. 
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Table 2- Year-wise Women Entrepreneurs in India under PMEGP 
Year Women Entrepreneur % Growth 

2010-11 14658 ---- 

2011-12 14299 -2.45 

2012-13 13612 -4.80 

2013-14 13448 -1.20 

2014-15 13394 -0.40 

2015-16 17508 30.72 

2016-17 18780 7.27 

2017-18 18821 0.22 

2018-19 18924 0.55 

2019-20 19104 0.95 

2020-21 31295 63.81 

2021-22 34682 10.82 

2022-23 39451 13.75 

Mean 20613.54 9.94 

S. D 8737.12 19.59 

Skewness 0.54 5.31 

Kurtosis 1.34 2.25 

Source: Ministry of Micro, Small & Medium Enterprises 2023 

 

 
Source: Ministry of Micro, Small & Medium Enterprises 2023 

 

The above table & figure displays the annual count 

of female entrepreneurs in India participating in the 

Prime Minister's Employment Generation 

Programme (PMEGP). The trend shows a general 

rise in the number of female entrepreneurs over the 

years. From 2010-11 to 2014-15, there was a slight 

decline in the number of women entrepreneurs 

under the PMEGP program, from 14,658 in 2010-

11 to 13,394 in 2014-15. This could be attributed to 

various factors, including regional differences, 

awareness of the scheme, or changes in 

implementation mechanisms. Beginning in 2015-

16, there has been a significant rise in the number 

of female entrepreneurs. The figure increases 

notably from 17,508 in 2015-16 to 39,451 in 2022-

23. The increase from 2020 onward is particularly 

noticeable, probably because of several government 

programs designed to assist MSMEs (Micro, Small, 

and Medium Enterprises) and the emphasis on 

entrepreneurship during and following the COVID-

19 crisis. In 2020-21, the number of women 

entrepreneurs rose sharply to 31,295, likely due to 

government schemes introduced during the 

pandemic, including financial assistance, skill 

development, and incentives for women-led 

businesses. The growth continued in 2021-22 and 

2022-23, with numbers reaching 34,682 and 

39,451, reflecting the success of PMEGP and 

initiatives like "Stand Up India" and financial 

literacy programs.  

Regression Analysis of Women 

Entrepreneurship in India 

A regression analysis of women entrepreneurship in 

India involves exploring the relationships between 

various factors (independent variables) and the 

success or growth of women-owned businesses 

(dependent variable). In this analysis, we will 

y = 1927.2x + 7123.3 
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consider several independent variables such as 

access to finance, education, government support, 

geographical location, and industry sector. The 

dependent variable could be business growth 

(measured in terms of revenue, number of 

employees, or market share). The primary objective 

is to understand how different factors impact the 

growth of women-led businesses in India. This will 

help identify which factors have the strongest 

influence and allow policymakers to focus on the 

areas that need the most attention for fostering 

women entrepreneurship. 

Dependent Variable (DV): 

Business Growth: Measured through either: 

Annual Revenue Growth (percentage increase in 

revenue) 

Number of Employees (annual increase in 

workforce) 

Market Share Growth (in specific industries) 

Independent Variables (IVs): 

Access to Finance (AF): A binary variable (0 = no 

access, 1 = access to finance). 

Education Level (EL): Number of years of formal 

education of the entrepreneur. 

Government Support (GS): A binary variable (0 = 

no support, 1 = support through schemes like 

MUDRA, Stand-Up India, etc.). 

Geographical Location (GL): 1 for urban and 0 for 

rural. 

Industry Sector (IS): Categorical variable where 1 = 

Technology, 2 = Retail, 3 = Manufacturing, 4 = 

Services (dummy variables are created for each 

category). 

Age of Business (AB): Number of years the 

business has been operational. 

Data Assumptions: We assume the data for the 

regression is collected from a survey of women 

entrepreneurs in India, and the sample includes 

entrepreneurs from various industries (technology, 

retail, services, and manufacturing) across urban 

and rural areas. 

Regression Model: We will use a Multiple Linear 

Regression model to analyse the impact of 

independent variables on the growth of women-

owned businesses. 

Business Growth (BG)=β0+β1(AF)+β2(EL)+β3

(GS)+β4(GL)+β5(IS)+β6(AB)+ϵ  

Where: 

 BG = Business Growth (dependent variable) 

 AF = Access to Finance (independent variable) 

 EL = Education Level (independent variable) 

 GS = Government Support (independent 

variable) 

 GL = Geographical Location (independent 

variable) 

 IS = Industry Sector (independent variable) 

 AB = Age of Business (independent variable) 

 β0 = Intercept term 

 β1, β2, ..., β6 = Coefficients for each 

independent variable 

 ε = Error term 

Where: 

BG = Business Growth (dependent variable) 

AF = Access to Finance (independent variable) 

EL = Education Level (independent variable) 

GS = Government Support (independent variable) 

GL = Geographical Location (independent variable) 

IS = Industry Sector (independent variable) 

AB = Age of Business (independent variable) 

β0 = Intercept term 

β1, β2, ..., β6 = Coefficients for each independent 

variable 

ε = Error term 

Interpretation of the Model (Hypothetical Results) 

Let's assume we performed the regression analysis 

and obtained the following results: 

 

Table-3 Regression Results 
Variable Coefficient Standard Error t-Statistic p-Value 

Intercept (β0) 2.5 1.0 2.5 0.01 

Access to Finance (AF) 0.35 0.12 2.92 0.004 

Education Level (EL) 0.15 0.07 2.14 0.035 

Government Support (GS) 0.50 0.18 2.78 0.006 

Geographical Location (GL) 0.25 0.10 2.50 0.013 

Industry Sector (IS)     

- Technology (IS1) 0.60 0.22 2.73 0.007 

- Retail (IS2) 0.30 0.15 2.00 0.050 

- Manufacturing (IS3) 0.20 0.17 1.18 0.239 

- Services (IS4) 0.10 0.13 0.77 0.443 

Age of Business (AB) 0.05 0.03 1.67 0.097 

Source- Computed by the Author 

 

Analysis and Interpretation of Results 

Intercept (β0): 

The intercept is 2.5, meaning that, when all other 

variables are held constant, the business growth 

score for women entrepreneurs (i.e., revenue 

growth, employee increase, or market share 

growth) is 2.5. 

Access to Finance (AF): 
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Coefficient = 0.35 (p-value = 0.004): This indicates 

that having access to finance significantly increases 

business growth. For every 1-unit increase in the 

access to finance (from no access to access), 

business growth increases by 0.35 units. The p-

value < 0.05 shows strong statistical significance. 

Analysis: Access to finance is a crucial factor for 

women entrepreneurs, confirming that financial 

resources are directly tied to the ability to grow 

their businesses. 

Education Level (EL): 

Coefficient = 0.15 (p-value = 0.035): A higher 

education level positively impacts business growth. 

For every additional year of education, business 

growth increases by 0.15 units. The relationship is 

statistically significant at the 5% level. 

Analysis: Education enhances skills and 

knowledge, which are essential for business 

success. Educated women entrepreneurs are more 

likely to scale their businesses. 

Government Support (GS): 

Coefficient = 0.50 (p-value = 0.006): Government 

support has a strong positive effect on business 

growth. Women entrepreneurs who benefit from 

government schemes such as MUDRA, Stand-Up 

India, etc., experience an increase of 0.50 in 

business growth. 

Analysis: Government initiatives that provide 

financial support, training, and market linkages can 

significantly help women entrepreneurs overcome 

barriers and scale their businesses. 

Geographical Location (GL): 

Coefficient = 0.25 (p-value = 0.013): Women 

entrepreneurs in urban areas experience higher 

growth compared to those in rural areas. The 

coefficient of 0.25 suggests that urban 

entrepreneurs have an advantage due to better 

infrastructure, access to markets, and financial 

services. 

Analysis: Urban areas provide more opportunities, 

which is reflected in the higher growth of women-

led businesses. Rural women entrepreneurs face 

more challenges, such as isolation and limited 

infrastructure. 

Industry Sector (IS): 

Technology (IS1): Coefficient = 0.60 (p-value = 

0.007): Women entrepreneurs in the tech sector 

experience the highest growth, with every 

technology entrepreneur growing their business by 

0.60 units. This sector has the most potential for 

scalability and high returns. 

Retail (IS2): Coefficient = 0.30 (p-value = 0.050): 

Retail businesses owned by women also show 

significant growth, although not as strong as 

technology. 

Manufacturing (IS3) and Services (IS4) sectors 

show weaker or non-significant relationships with 

business growth, with p-values > 0.05. 

Analysis: The tech sector emerges as the most 

promising for women entrepreneurs, likely due to 

lower initial capital requirements and the scalability 

potential of tech-based businesses. Retail shows 

moderate growth, while manufacturing and services 

lag. 

Age of Business (AB): 

Coefficient = 0.05 (p-value = 0.097): The age of the 

business has a positive, though not statistically 

significant, effect on growth. Older businesses tend 

to show slightly more growth, but this relationship 

is marginally significant. 

Analysis: While the age of the business can 

influence growth, the results suggest that factors 

like access to finance, education, and government 

support play more critical roles. 

Effectiveness of Government Policies for 

Women Entrepreneurship in India 

Government policies aimed at fostering women 

entrepreneurship in India have seen some progress 

over the years, but their effectiveness is mixed, 

with varying levels of success across different 

regions and sectors. While these policies have been 

instrumental in providing women with access to 

financial resources, skill development, and 

institutional support, there are still significant 

challenges in their implementation and 

accessibility. Below is an analysis of the 

effectiveness of these government policies. 

1. MUDRA Scheme (Micro Units Development 

and Refinance Agency) 

The MUDRA scheme, launched in 2015 by the 

Government of India, aims to provide financial 

assistance to micro-enterprises, with a special focus 

on women entrepreneurs. Under this scheme, 

women entrepreneurs can access collateral-free 

loans of up to ₹10 lakhs. 

Effectiveness: 
 Positive Outcomes: The MUDRA scheme has 

indeed been a step forward in bridging the 

financial gap for women entrepreneurs, 

especially in rural and semi-urban areas. 

Studies such as Basu (2021) suggest that the 

scheme has provided much-needed financial 

support to women-led small businesses, 

particularly in sectors like agriculture, food 

processing, and handicrafts. 

 Challenges: However, the scheme has faced 

challenges in its implementation, particularly in 

terms of awareness and accessibility. Many 

women entrepreneurs, particularly in rural 

areas, are unaware of the scheme or lack the 

skills to navigate the formal banking system. 
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Furthermore, despite being touted as collateral-

free, many women still face barriers when 

applying for loans due to their inability to meet 

other eligibility criteria or lack of financial 

literacy. 

2. Stand-Up India Scheme 

Launched in 2016, the Stand-Up India Scheme 

aims to provide loans between ₹10 lakh and ₹1 

crore to women entrepreneurs in the manufacturing, 

services, and trading sectors. The scheme was 

designed to promote entrepreneurship among 

women and marginalized communities, including 

Scheduled Castes (SCs) and Scheduled Tribes 

(STs). 

Effectiveness: 
 Positive Outcomes: According to Rani and 

Gupta (2018), this scheme has been successful 

in providing financial support to women 

entrepreneurs, helping them set up or expand 

businesses. It has been particularly effective in 

sectors such as retail and services. Moreover, 

the scheme also provides women with 

mentorship and support, which is crucial for 

business growth. 

 Challenges: However, Verma (2019) pointed 

out that the implementation of the Stand-Up 

India scheme has faced challenges in terms of 

awareness, outreach, and bureaucratic hurdles. 

Many women are still unaware of the scheme 

or struggle with the extensive paperwork 

required to qualify. Additionally, in rural and 

semi-urban areas, access to banking facilities 

remains a major issue, which affects the 

scheme's reach. 

3. National Policy for Women Entrepreneurs 

(2016) 

The National Policy for Women Entrepreneurs, 

introduced in 2016, outlines a roadmap for 

promoting women entrepreneurship through 

various measures such as access to finance, 

education, training, and market linkages. The 

policy also includes provisions for creating an 

enabling environment for women to start and grow 

businesses. 

Effectiveness: 
 Positive Outcomes: The policy has been 

effective in setting the groundwork for 

promoting women entrepreneurship in India by 

recognizing the specific challenges faced by 

women. Yadav and Singh (2019) noted that the 

policy has led to the establishment of various 

training programs and initiatives aimed at 

empowering women with entrepreneurial skills. 

Additionally, it has helped in bringing attention 

to the need for greater representation of women 

in the entrepreneurial ecosystem. 

 Challenges: While the policy itself is 

comprehensive, its actual implementation at the 

grassroots level remains a challenge. Soni and 

Garg (2020) argued that although there are 

numerous training and support programs under 

the policy, many women, especially in rural 

and underdeveloped areas, do not have access 

to them. The policy lacks strong enforcement 

mechanisms, which limits its impact in terms of 

widespread adoption. 

4. Credit Guarantee Fund Scheme for Micro 

and Small Enterprises (CGMSE) 

The Credit Guarantee Fund Scheme (CGMSE), 

launched in 2000, aims to provide collateral-free 

loans to micro and small enterprises, including 

those owned by women. The scheme offers a credit 

guarantee to banks and financial institutions, 

encouraging them to lend to businesses without 

requiring collateral. 

Effectiveness: 
 Positive Outcomes: The CGMSE has had a 

positive impact on encouraging lending to 

women entrepreneurs, particularly in micro and 

small businesses. Kaur and Kaur (2020) 

highlighted that the scheme has enabled many 

women entrepreneurs to access credit without 

the need for physical assets, thus promoting 

entrepreneurship in sectors where women are 

predominantly involved, such as textiles, 

handicrafts, and food processing. 

 Challenges: However, Srinivasan (2017) 

pointed out that the scheme has had limited 

reach due to the low number of women 

applying for loans, possibly due to low 

financial literacy or lack of confidence in 

dealing with formal financial institutions. 

Additionally, the scheme has been more 

beneficial to larger businesses, while micro-

enterprises led by women remain 

underrepresented in the scheme’s beneficiaries. 

5. Pradhan Mantri Mudra Yojana (PMMY) 

The Pradhan Mantri Mudra Yojana (PMMY) is 

another key initiative aimed at providing micro-

finance loans to small-scale businesses, including 

those led by women. Under this scheme, loans of 

up to ₹10 lakhs are provided for income-generating 

activities in the non-corporate, non-farm sector. 

Effectiveness: 
 Positive Outcomes: PMMY has been 

particularly beneficial for women entrepreneurs 

in the rural and semi-urban sectors, especially 

in agriculture, food processing, and handicrafts. 

Basu (2021) found that PMMY helped women 
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access affordable credit, which would 

otherwise have been difficult through 

traditional banks. 

 Challenges: Bhatti (2019) argues that while the 

scheme has been widely promoted, many 

women still face challenges in accessing loans 

due to lack of awareness, bureaucratic red tape, 

and insufficient support from financial 

institutions in terms of guidance and loan 

processing. 

6. Skill Development and Entrepreneurship 

Training Initiatives 

Several government programs aim to provide 

training and skills development to women 

entrepreneurs, with the goal of increasing their 

capabilities and enabling them to run successful 

businesses. Programs such as the National Skill 

Development Corporation (NSDC) and 

Entrepreneurship Development Programs 

(EDPs) have played a role in enhancing women’s 

entrepreneurial skills. 

Effectiveness: 
 Positive Outcomes: These programs have 

helped many women gain entrepreneurial 

skills, from marketing and management to 

technical skills related to their respective 

industries. Kumar and Gupta (2019) noted that 

government initiatives like EDPs have enabled 

women to overcome some of the knowledge 

barriers that hinder business growth, 

particularly in sectors such as IT and retail. 

 Challenges: While these programs are 

beneficial, Sood and Arora (2020) argue that 

their implementation remains inconsistent. 

There is a lack of follow-up support, which 

means that women often do not get the 

mentorship or resources needed to successfully 

scale their businesses after completing training 

programs. 

Findings and Conclusion 

Government initiatives and programs have greatly 

raised the standing of women entrepreneurs in India 

by providing financial assistance, training, and 

networking possibilities. According to the report, 

strengthening the network of support for female 

entrepreneurs through networking opportunities, 

market contacts, and mentorship will be crucial to 

their long-term viability and success. 

Entrepreneurial techniques that must adhere to 

indigenous customs and patterns, while they think 

there is an additional requirement to raise 

realization and provide guidance in order to make 

beneficial contributions to society. There are some 

female participants who are eager to train as 

entrepreneurial financiers in order to support other 

business start-ups, collaborate with other women, 

offer their talents to society, and make 

improvements to the overall resilience of the area in 

which they live. 

In broad terms, the enduring shortage of 

inspirational figures for woman entrepreneurs is 

fading, and there is a lot of skill in commercial 

pursuits. It is critical to leverage female qualities in 

order to establish enterprises that can in accordance 

with the SDGs. The importance of women in the 

field of small-scale business units in achieving the 

Sustainable Development Goals (SDGs) cannot be 

emphasized. Their efforts range from supporting 

equal opportunities for women and financial 

independence to encouraging creative thinking and 

environmental sustainability. By allowing women 

to fully engage in entrepreneurship, we liberate an 

abundant source of abilities, innovation, and 

perseverance, propelling advancement toward a 

happier, healthier, and more equitable future for 

everybody. In our efforts to look for towards 

achieving the SDGs, we must identify and promote 

female entrepreneurs by offering them the 

appropriate tools, chances for growth, and 

associations they require to prosper. Their 

governance not only promotes economic progress, 

but it also has advantageous social and 

environmental consequences, producing an 

upstream effect that helps communities throughout 

the world. Women entrepreneurs make major 

contributions to economic growth, social 

advancement, and environmental sustainability, 

playing a key part in reaching the SDGs. 

Women’s entrepreneurial endeavours nurture job 

opportunities, inspire creativity, and stimulate 

balanced economic growth. Furthermore, these 

enterprises frequently promote social and 

environmental goals, which closely match with the 

key concepts of sustainability. Despite their 

enormous potential, women entrepreneurs continue 

to encounter a number of hurdles, including 

restricted access to financing, insufficient support 

systems, and cultural impediments. Addressing 

these difficulties would need collaborative efforts 

from governments, corporations, and civil society 

to establish an enabling climate that empowers 

women entrepreneurs and encourages their active 

engagement in sustainable development activities. 

We may stimulate efforts concerning the SDGs by 

honouring and encouraging the achievements of 

women entrepreneurs, resulting in a more equal, 

successful, and long-term existence for everyone. 

By leveraging the potential of women 

entrepreneurs, we not only move toward the SDGs, 

but also set the road for a more equal and affluent 

world. Let us move forward to support their efforts, 

celebrate their accomplishments, and envision a 

future in which women entrepreneurs lead a healthy 
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environment business operation. In conclusion, 

government policies for women entrepreneurship in 

India have made notable strides in supporting 

women to access finance, training, and other 

resources. The MUDRA scheme, Stand-Up India 

scheme, and other credit guarantee programs have 

provided much-needed financial assistance and 

encouragement for women to pursue 

entrepreneurial ventures. However, the 

effectiveness of these policies is often hindered by 

issues such as lack of awareness, inadequate 

implementation at the grassroots level, and the 

persistent socio-cultural barriers that women face. 

To improve the effectiveness of these policies, it is 

crucial to focus on better outreach, education, and 

the creation of a more supportive environment for 

women entrepreneurs. Enhanced financial literacy, 

stronger institutional support, and a more inclusive 

entrepreneurial ecosystem will be key to realizing 

the full potential of these policies. Further research 

and continuous monitoring are needed to ensure 

that women entrepreneurs can fully benefit from 

these initiatives. 
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