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Abstract

Social innovation and impact startups aim to solve societal issues—such as climate change, inequality,
and urban challenges—by blending social value creation with economic sustainability. Research
highlights that these ventures increasingly leverage technology, Al, and data to drive systemic change.
Key drivers include stakeholder engagement, shared value, and lean methodologies to measure and scale
impact. The impact of innovation and sustainable development on start-up companies is examined in the
study. In recent years, start-ups have emerged as a major driver of economic development. Key
challenges include innovation and sustainable living. The awareness, attitude, and entrepreneurial
proclivity of management students are investigated in the study. The relationships between students'
intentions, motives, and perceived benefits of integrating sustainable practices with innovative strategies
are identified in the research. Data was collected and analyzed to uncover trends and opportunities. The
findings show how education, training, and resource accessibility can shape students' entrepreneurial
mindsets while addressing societal and environmental needs. The study concludes with actionable
insights to foster innovation-driven, sustainable start-ups.
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Introduction:

Economic  transformation,  innovation, and
employment generation can be achieved by start-
ups. They are often at the forefront of addressing
complex challenges. Modern businesses are being
urged to prioritize sustainable activities so that they
don't compromise the future. The dual focus of
innovation and sustainable development has
become critical for start-up ventures in a world
grappling with environmental degradation, social
inequalities, and resource scarcity.

In the last few years, India's start-up community
has shown rapid growth. Start-ups have introduced
innovative solutions to long-standing problems.
Government initiatives such as "Start-up India",
Atmanirbhar Bharat, and policies promoting green
businesses have created an environment where
start-ups can thrive. Despite these efforts, many
start-ups struggle to balance profitability and
sustainable growth.

Management students are the next generation of
entrepreneurs. They have the ability to drive
innovation and sustainable practices in start-ups
with fresh ideas, technological fluency, and
exposure to global trends. Their entrepreneurial
journey is influenced by a variety of factors. Do
they think start-ups are viable career paths?
Awareness: Are they familiar with the principles of
sustainable development.

What motivates them to start a business, profit,
social impact, or both? They have access to
resources and support.

Management students have skills in planning,

strategy, finance, and leadership that are essential

to successful start-ups. Understanding their

attitudes towards innovation and sustainable living
can help us build businesses that are both
innovative and sustainable.

Challenges: restricted admission to funding, lack of

mentorship, and fewer incubation facilities.

Opportunities:  An untapped market, lower

operational charges, and a growing recognition of

entrepreneurship amongst students.

By means of experts who specialize in Prayagraj,

this study sheds light on start-up ecosystems in

Tier-2 and Tier-3 towns, where entrepreneurial

aspirations often face unique challenges and

opportunities.

Key research themes and trends include:

e Emerging Themes: Recent literature focuses
on "smart cities," "design thinking," “circular
economy,” and "governance" to address
sustainability.

e The Tension of Impact: A core challenge
identified is managing the trade-off between
generating social value and financial
sustainability.

e Drivers and Methods: Key drivers for impact
startups include actor engagement, shared value
propositions, and the use of online-to-offline
(020) e-commerce. Effective strategies often
involve lean startup methods, adaptive
management, and inclusive governance.

e Impact Measurement: While critical,
measuring and reporting social impact remains
a key challenge for these organizations.
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e Technological Integration: Social innovation
is increasingly utilizing big data and Al to
tackle societal issues and foster inclusivity.

e Future Research Areas: Researchers suggest
exploring the intersection of  social
entrepreneurship (SE) and social innovation
(SI) as a new, combined field.

The want for Innovation and Sustainable
improvement in a contemporary competitive
marketplace, innovation is the lifeblood of any
successful begin-up. It enables corporations to:
Remedy existing issues with creative answers.
Enhance performance and productiveness.

Offer precise  products or services
However, sustainability is now not optionally
available—it‘s a need. With developing issues
about weather change, resource depletion, and
social inequities, purchasers and investors more and
more want businesses that prioritize sustainability.
Sustainable begin awareness on:

Decreasing environmental impact (e.g., minimizing
waste, the use of renewable strength).

Growing  social  price  (e.g., improving
neighborhood livelihoods, selling ethical practices).
Ensuring lengthy-time period economic viability.
The intersection of innovation and sustainability
creates an effective aggregate. Begin-us that adopt
each aren't handiest greater resilient but also more
attractive to fashionable buyers and customers.
Recent studies have focused on many aspects of the
new business model, reflecting the growth of
education in this area. For example, studies have
investigated the type of innovation that has the
greatest impact on innovation, whether it is a new
product, process, or business model

researchers have also examined the role of other
factors, such as the economic and financial.
environment, in encouraging or inhibiting
innovation. While these studies provide useful
information, they often present conflicting views
and lack a central framework that unites these
different concepts. In addition, much of the
information available is quantitative and, while
useful, may miss certain details that good research
can reveal. Innovation is a key driver of new
business success, especially in the technology
industry.

Quality management can improve new business
performance and the role of innovation is important
for the success of SMEs. The success of a new
business is also influenced by the founder‘s
knowledge, experience, talent, quality and team
building. However, the interaction between
knowledge sources, processes and brands in the
new business world needs to be further explored.

Legislators play an important role in supporting
innovation and entrepreneurship and the digital age
has brought great benefits and new challenges to
new ventures.

Despite much progress in our understanding, there
are many gaps in the literature. Many studies focus
on the outcomes of innovation, such as financial
performance or market share, without discussing
the processes and strategies that drive these
benefits. There is also a tendency to generalize
findings across different types of wventures and
industries, which can  obscure  important
differences. Furthermore, the interaction between
organizational factors (such as leadership,

thatultdiéferantdateamwitet) anftexteonapétithrences on

the development novel is often understudied.
Addressing these gaps requires a more integrated
approach that takes into account the internal and
external environments in which new businesses
operate. This review aims to address these gaps by
examining the role of innovation in new business
development. Combining recent scientific research
with visual and theoretical perspectives, this article
is designed to provide a better understanding of
how innovation continues to be a driver of new
business fear. We will examine different types of
innovation and their relative impacts, the process
by which new businesses use innovation, and the
key elements that influence this process. Through
this analysis, we aim to identify key strategies that
start-ups can use to leverage their new resources
and increase their chances of success. The research
question that guides this review is: How do
different types of innovation lead to successful
innovation? What are the internal and external
factors that stimulate or inhibit innovation in new
industries? What strategies to manage and
implement innovation can start a profitable new
business? This study aims to fill a gap in the
literature by answering these questions and to shed
light on business people and policy makers. The
novelty of this study lies in the integration of
different data to provide a comprehensive
framework for understanding the role of innovation
in new business texts. This framework not only
advances theoretical knowledge, but also has
important implications that provide practical advice
for supporting innovation in business ecosystems.
By bridging empirical and theoretical perspectives,
this analysis contributes t 0 a deeper understanding
of the wvarious phenomena of entrepreneurial
innovation. It emphasizes the importance of
specific ideas about the situation and the interaction
between the capacitated organization and the
external market. Finally, this research is designed
to provide new bbusinesses with the knowledge and
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tools they need to cope with the challenges of
innovation, t hus improving their ability to succeed
in the competitive and fast-paced business world.
Review of Literature:

Satya Ranjan Acharya and Tonisha Dixit, 2024,
states that traditional market-oriented
entrepreneurship theories are being replaced by
new entrepreneurship theories that are knowledge-
oriented and technology- intensive. It is clearly
recognized that technology- based manufacturing
companies can be promoted to various positions
through production and competitive ecosystems
supported by technology and financial resources
that promote business technology.

Surbhi Jain, (2016), states that India declared 2010-
20 as the decade of Innovation, which is the
foundation of the business ecosystem and helps
increase the per capita income of the country.
New businesses need government support, friendly
auditing and tax incentives. Thestudy emphasizes
that it is very important for the three major
elements of the business ecosystem (governments,
institutions and businesses) to work together to
create good business and a strong ecosystem. The
recommendations given are for the government and
universities to organize training and new projects
that will help in stimulating activities and creating
business ecosystems. There are many capital
markets in India, which are important f or
supporting the business ecosystem.

Surabhi Kapoor, (2019), states that business
ecosystem can be expanded and supported through
collaboration and interaction between developers or
between regional, national and international
ecosystems.

K.K Dinesh & Sushil,(2019),highlighted that
importance of business ethics in encouraging
business thinking and corporate behavior, paving
the way for new products and innovations. These
factors play a significant role in the development
and stability of the economy.

Nishant Ghuge, 2020, Make in India is a NDA
government initiative launched by Prime Minister
Mr. Modi in September 2014 to promote local
manufacturing and invite international businessmen
to invest in the Indian economy. The aim is to
create employment, attract more foreign investors
and make India a global hub. These drivers include
New Processes, New Processes, New Areas, which
address job creation and skill development across
25 sectors of the eeconomy.

Satya ranjan Acharya, 2019, the biggest challenge
facing business focused businesses is to create an
ecosystem that will support knowledge- based
businesses. The research and findings conducted in
the Indian context focused on the impact of

government incentives on innovation. It shows the
clear impact of the government's timely
intervention and shows for the first time the
development measures such as financial assistance,
practical and training financial support, support and
support. Government policies aimed at improving
the face of the business ecosystem in the country.

Robert H Meyer, (2012), states that project

supported by the association of

educationalinstitutions that could improve the
economy by rebuilding unnecessary government
policies by bringing together many stakeholders
from the private sector to government-government-

organizations. 38 talents allow you to start a

company from a lower starting point with the help

of additional benefits and preserve the intellectual
capital of the business.

Objectives of the study:

1. To examine the role of entrepreneurship in
promoting sustainability.

2. To investigating how innovation and
technology can be harnessed to advance
sustainability goals.

3. To analyzing how  stakeholder

involvement  can promote
sustainability and innovation in collaborative
environment.

4. To exploring the role of
ecosystems in fostering
entrepreneurship and innovation.

5. To assessing the influence of

government policies and regulations on
sustainable entrepreneurship and innovation.

Research Methodology:

This study is based on the secondary data which

has been collected through journals, magazines,

newspapers, research papers, books and websites
etc

Result and discussion:

The new business needs to be equipped with

resources and meet the competitiveadvantages of

sustainable growth.

In the long run, sales should increase.

In order for startups to survive, it is important for

them to receive support from investors at the right

time.

Maintaining a good work ethic and courtesy is

crucial to the continuedgrowth of the new business.

The results show that according to the main

keywords of innovation management, products,

processes and business models of innovation all
play an important role in increasing the success of
new businesses. Product innovation enables
entrepreneurs to stand out in the competitive
market and meet customer needs by developing
new products or better services. This finding

entrepreneurial
sustainable
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supports the claims of Gunday et al. (2011) who
believe that product innovation can lead to market

share and customer satisfaction, which are
important elements in creating competitive
advantage in the market. Process innovation

involves the use of new or improved production or
distribution methods that can increase efficiency
and reduce costs. This finding is consistent with the
work of Damanpour and Aravind (2012), who
stated that the innovation process leads to new
businesses improving their performance, thus
becoming successful and capable. By reducing
operating costs and increasing efficiency, startups
can allocate more resources to growth and
innovation, which are critical to their long-term
success.

Young people play a key role in supporting
innovation and stability in the business ecosystem
Their contributions are particularly important due
to their flexibility, creativity and unique thi nking
on today‘s challenges. Young people often bring
new and innovative ideas because their way of
thinking is less limited. They are exposed to
international trends and technologies from an early
age, which forces them to think outside the box and
find solutions that adults would ignore. This
creativity is essential for startups to create new
products, services and bus iness models.
Technology: Today‘s youth are digital and well
versed in new technologies such as Al, block chain,
the internet of things and more.

Conclusion:

Evaluation of this research suggest that innovation
plays a essential position in the success of start-
ups, because it enables them to distinguish in
aggressive  markets, create  unique value
propositions, and adapt to converting marketplace
conditions. Moreover, progressive start- ups are
much more likely to draw funding, construct robust
consumer relationships, and obtain sustainable
growth.

Young people are at the forefront of innovation in
startups. They bring new ideas and are always
curious about technology, which helps them find
creative solutions. What makes them stand out in
their focus on sustainability; they are committed to
tackling issues like climate change and inequality
through their work. They are also willing to
take risks and adapt quickly which is important in
a fast paced business world. Collaboration comes
naturally to them and they use international
connections to develop their ideas. Thanks to new
financial investment methods such as financial
assistance and focus on profitability, young
entrepreneurs are creating a future and owing right
new things.

References:

1. Gandhi, D., Batra, N. K., & Gupta, T.
(2024). Startup India: opportunities and
challenges. Invertis Journal of Management,
11(2), 97-104.

2. G, Santoshi. (2023). A study on role of Indian
Start-ups towards Economy in the Modern
Millennium. Juni Khyat Journal,13(12), 85-90.

3. Sneha, C. J., & Vignesh, B. (2023). IMPACT
OF STARTUPS IN INDIAN GDP IN

4. 2022. EPRA International Journal of
Multidisciplinary Research (IJMR), 9(1), 132-
136.

5. Azam Arshe. (2021). Role of Start-up India in
Economic Development of India. GIS Science
Journal, 8(9), 876-880.

6. KC, Sushmita., Hyder, S. M., Abbas, S.R., &
Kumar, G.S. (2023). Impact Of Start- ups On
Indian Economy. Journal of Emerging
Technologies and  Innovative  Research
(JETIR), 10(4),36-42.

7. Maddisetty, Radha. (2023). The Role Of Start-
ups In Indian Economy. Anveshana‘s
International Journal of Research in Regional
Studies, Law, Social Sciences, Journalism and
Management Practices, 8(1), 77-83.

National Conference on Higher Education and Sustainable Development: A Roadmap to Technopreneurs

[12 & 13 March 2026]

420



