
Vidyabharati International Interdisciplinary Research Journal                                                             ISSN 2319-4979 

 

Inter-Disciplinary National Conference on Indian Knowledge System (IKS) “Bridging Tradition with Modernity”               

IKS-BTM 2025  Date: 5th April 2025                       380 

A SIGNIFICANCE OF SUPPLY CHAIN MANAGEMENT IN MANUFACTURING INDUSTRIES 
 

Rounak A Zunzunwala 
Student, Department Of Business Administration And Research, Shri Sant Gajanan Maharaj College Of Engineering 

Shegaon 

rounakzunzunwala@gmail.com 

Dr.S.M.Mishra 
 Department Of Business Administration And Research, Shri Sant Gajanan Maharaj College Of Engineering Shegaon 

 

 

Abstract 
In the rapidly evolving landscape of manufacturing industries, Supply Chain Management (SCM) has 

emerged as a critical determinant of operational success, customer satisfaction, and competitive advantage. 

Despite its significance, many manufacturers continue to struggle with persistent challenges such as 

inaccurate demand forecasting, supplier dependency, transportation bottlenecks, and limited supply chain 

visibility. These inefficiencies often result in production delays, increased operational costs, and reduced 

market responsiveness, ultimately undermining business performance. This research aims to identify and 

analyse the core challenges faced by manufacturing firms in managing their supply chains and to explore 

modern strategies and technological interventions that can enhance resilience and efficiency. A mixed-method 

research methodology was employed, combining qualitative analysis of literature and case studies with 

quantitative data gathered through structured surveys distributed to 50 supply chain professionals in the 

manufacturing sector. The study achieved a valid response rate of 82%, providing reliable insights into real-

world supply chain performance and practices. The findings revealed that 68% of respondents reported 

supplier dependency as the most frequent cause of disruptions, while 54% identified transportation 

bottlenecks as a recurring obstacle to operational flow. Additionally, 72% of surveyed firms acknowledged 

the positive role of emerging technologies such as Artificial Intelligence (AI), Internet of Things (IoT), and 

blockchain in improving supply chain visibility, risk mitigation, and decision-making efficiency. In 

conclusion, the study highlights the critical need for manufacturing organizations to adopt digital solutions 

and proactive risk management frameworks to address long-standing inefficiencies in their supply chains. 

The research recommends the integration of advanced technologies and strategic supplier diversification as 

key pathways for improving supply chain resilience, sustainability, and overall operational performance in 

the manufacturing sector. 

 

Introduction 

Supply Chain Management (SCM) is a 

foundational element in the manufacturing industry, 

directly influencing a company’s efficiency, 

profitability, and overall competitiveness. It 

encompasses the integrated management of the 

flow of materials, information, and finances as a 

product moves from supplier to manufacturer to 

wholesaler to retailer to consumer. In the context of 

manufacturing, SCM ensures that raw materials are 

procured in a cost-effective and timely manner, 

production schedules are optimized, inventory 

levels are efficiently maintained, and finished 

goods are delivered to customers without delays or 

quality issues. The complexity and global nature of 

modern manufacturing processes make effective 

SCM not just a strategic advantage but an 

operational necessity. 

Manufacturers today operate in highly dynamic 

environments where customer expectations for 

speed, customization, and quality are constantly 

rising. This has increased pressure on companies to 

build agile, responsive, and resilient supply chains. 

Effective SCM in manufacturing not only 

minimizes operational costs through lean inventory 

practices and efficient logistics but also enhances 

customer satisfaction by ensuring the timely 

availability of high-quality products. To meet these 

demands, companies must balance several key 

factors across the supply chain, including cost 

control, quality management, lead times, supplier 

reliability, and risk mitigation. 

In conclusion, supply chain management is a 

critical strategic function in the manufacturing 

industry. It requires a comprehensive approach that 

integrates people, processes, and technologies to 

create efficient, agile, and resilient supply 

networks. As the manufacturing landscape 

continues to evolve, companies that invest in 

advanced SCM practices and embrace innovation 

will be better positioned to navigate uncertainty, 

meet customer demands, and sustain long-term 

growth. 

 

Literature Review 

International trade leads to global supply chains, 

and risks are inherent in supply chain management 

(SCM). Globalization and trade openness have 

amplified the vulnerability in SCM and increased 

the risks. The monetary value of supply chain 
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expenses is the highest in manufacturing 

organizations (Dey et al. 2011). Nonetheless, SCM 

risks are assumed to be non-financial risks in the 

traditional sense of risk in the finance and insurance 

industries. 

Risk management refers to the implementation of 

strategies and plans to manage supply chain 

networks through constant risk assessment and 

reduce vulnerabilities to ensure resilience in supply 

chains. All supply chains do not have the same 

risks, but some risks are common. The risks are 

also specific to an area of business or the field of 

study (Jemison 1987). A supply chain is as strong 

as the most vulnerable member of the supply chain. 

Therefore, the longer a supply chain, the greater the 

risk of failure of the supply chain. 

Supply chains have many players. A high number 

of players present risks (Braithwaite and Hall 

1999). However, building a robust supply chain is 

expensive (Vahid Nooraie and Parast 2016). 

Numerous research articles have suggested the need 

for such supply chains due to the magnitude of the 

adverse effects of risk on its performance (Chandra 

and Grabis 2007; Chopra and Sodhi 2014; 

Christopher and Lee 2004; Ritchie and Brindley 

2007). Supply chain risk management (SCRM) is a 

systematic and phased approach for recognizing, 

evaluating, ranking, mitigating, and monitoring 

potential disruptions in supply chains (Aqlan and 

Lam 2016). SCRM is an important area due to an 

incident’s cascading effects on logistics networks 

(Cigolini and Rossi 2010). Some examples of such 

events include September 11, the Gulf War, the 

outbreak of a pandemic (e.g., bovine spongiform 

encephalopathy, and coronavirus disease 2019, 

COVID-19), the millennium bug. These disruptive 

events have compelled practitioners to explore the 

vulnerabilities in supply chains and evaluate risks. 

Vulnerabilities in a supply chain depend on the 

supply chain (Caniato and Rice 2003; Chapman et 

al. 2002). Moreover, the COVID-19 pandemic has 

resulted in disruption to the mechanics of most 

economies, irrespective of their size and phase of 

development. 

 

 Optimize Inventory Management 

Inventory Management is a crucial aspect of 

managing a company successfully. Inventory is a 

vital part of current assets mainly in manufacturing 

concerns. Huge funds are committed to inventories 

as to ensure smooth flow of production to meet 

consumer demand. Maintaining Inventory also 

involves holding or carrying costs along with 

opportunity cost. An efficient inventory 

management ensures continuous production by 

maintaining inventory at a satisfactory level. It also 

minimizes capital investment and cost of inventory 

by avoiding stockpile of product. Efficient and 

Effective Inventory Management goes a long way 

in successful running and survival of business firm. 

“Optimizing Economic Order Quantity,” published 

by( Dave Piasecki in 2001), focused on the 

economic order quantity. 

He focused on inventory model for calculating the 

optimal order quantity that used the Economic 

Order Quantity method. He points out that many 

companies are not using EOQ model because of 

poor results resulted from inaccurate data input. He 

says that EOQ is an accounting formula that 

determines the point at which the combination of 

order costs and inventory costs are the least. He 

highlights that EOQ method would not conflict 

with the JIT approach. He further elaborates the 

EOQ formula that includes the parameters such as 

annual usage in unit, order cost and carrying cost. 

Finally, he proposes several steps to follow in 

implementing the EOQ model. The limitation of 

this literature is that it does not elaborate further 

relationship between EOQ and JIT. It does not 

associate the inventory turns with the EOQ formula 

and fails to mention the profit gain with the 

quantity is calculated. 

In the study made by an (Pradeep Singh 2008)  

attempt to examine the inventory and working 

capital management of Indian Farmers Fertilizer 

Cooperative Limited (IFFCO) and National 

Fertilizer Limited (NFL). He concluded that the 

overall position of the working capital of IFFCO 

and NFL is satisfactory. But there is a need for 

improvement in inventory in case of IFFCO. 

However, inventory was not properly utilized and 

maintained bay IFFCO during study period. The 

management of NFL must try to properly utilize the 

inventory and try to maintain the inventory as per 

the requirements. So that liquidity will not 

interrupt. 

 

 Enhance Customer Satisfaction 

Whether enterprises can make their current 

customers loyal depends on whether they can 

manage the customer relationships well. As 

customers have grown to be more conscious 

consumers, enterprises have had to pay the prices of 

the errors and faults they do in customer 

relationships. The most important quality of the 

1990s is that customers revealed their power then. 

They realized that they themselves had something to 

say and have the selves listened to. The firms, then, 

understood that they had to listen to their customers 

so as to be able to sustain their presence in the 

market. (Bozkurt, 2000: 25) After the 2000s, with 

the increased use and effect of the internet and such 
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platforms as discussion groups, customers had the 

opportunity to be more powerful and effective 

against the enterprises. Thus, enterprises noticed that 

they could only be successful if they adopted 

customer-based marketing.Customer relationship 

management has been accepted as a management 

philosophy in literature at times and as a marketing 

strategy at others, while different definitions have 

been made of it. Anton, in 1996, defined the 

customer relationship management as “a business 

strategy that aims to create in enterprise the 

information technologies which will help the 

management system listen to the customers, be 

customer-based and offer the customers perfect 

products and service, and aims to make the whole 

staff in the enterprise able to conduct customer-

based teamwork. 

 

 Risk Detection and Mitigation Strategies 

Risk detection plays a pivotal role before disruption 

occurs. Force majeure disruptions are challenging to 

manage but can be estimated through conscious risk 

assessment strategies (Kleindorfer and Saad 2009; 

Norrman and Jansson 2004; Sheffi 2001), 

identifying risk indicators (Rodd 2003), and 

applying the principles of Total Quality 

Management (TQM) in sharing information among 

SCM partners (Lee and Whang 2005) 

Corporations should have contingency plans in the 

case of the occurrence of a disruptive event. 

Performance failures of a supply chain can be 

monitored through audits in an organization 

(Giunipero and Aly Eltantawy 2004). Toyota have 

applied these principles in their supply chains 

(Dyer and Nobeoka 2000) and minimized the 

disruptions due to product recalls (Bates et al. 

2007). Strategies to control risk may be divided 

into seven categories: prevention, rescheduling, 

conjecture, numerical and economic, vertical 

integration, risk-sharing, and technology and 

security (Jüttner et al. 2010; Miller 1992). 

The prevention strategy is used when risks are 

linked with each product or its terrestrial markets, 

or close engagement with suppliers/customers is 

not possible. Therefore, SCRM facilitates a 

reduction in uncertainties and disruption while 

improving operational performance. “A literature 

review is a systematic, explicit, and reproducible 

design for identifying, evaluating and interpreting 

the existing body of recorded documents” (Fink 

1998). Literature reviews consist of two purposes: 

firstly, they summarize the present research 

findings by classifying patterns, themes, and issues. 

Secondly, they help to identify the conceptual 

content of the field (Meredith 1993) and contribute 

to theory development (Harland et al. 2006). 

 

Research Methodology 

Objectives 

 

 To evaluate the cost-saving potential of SCM in 

manufacturing 

 To assess the impact of SCM on the financial 

performance metrics of manufacturing firms. 

 To identify SCM best practices that can 

mitigate supply chain risks. 

 To explore the technology in SCM and its 

financial benefits. 

 

Research Design 

 

The research will be a mix of exploratory and 

empirical study, focusing on the financial 

implications of SCM in the manufacturing industry. 

Qualitative research will involve in-depth 

interviews with industry experts and analysis of 

case studies to understand SCM practices and their 

financial impact. 

Quantitative research will utilize financial data 

analysis to measure the correlation between SCM 

efficiency and cost savings, revenue enhancement, 

and profitability. 

 

Data Sources and Tools 

 Primary Method of Data Collection: 

Structured Questionnaire, interviews with SCM 

professionals, and case study analysis. 

 Secondary Data Collection: 

Industry reports, financial records, and 

scholarly articles. 

 

Population and Sampling 

o Population: Manufacturing companies with 

established SCM systems. 

o Sample size: 100 firms across various 

manufacturing sectors. 

o Sampling Techniques: Stratified random 

sampling to ensure representation across 

different manufacturing categories. 
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Data Analysis and Interpretation 

 
A Significance of supply chain management in manufacturing industries 

 

Counts in % 

 
Strongly 

Agree 

Agree Neutral Disagree Strongly 

Disagree 

Total 

 

SCM optimizes flow of goods/ services 80% 20% 0% 0% 0% 100% 

Marketing is not a key SCM element 20% 20% 5% 35% 20% 100% 

JIT reduces excess inventory and waste 40% 45% 10% 4% 1% 100% 

MRP manages materials from raw to 

finished 
30% 50% 15% 3% 2% 100% 

SCM effectiveness impacts profitability 55% 35% 5% 3% 2% 100% 

Supply chain disruptions affect 

timelines/costs 
60% 30% 5% 2% 3% 100% 

Sustainability is important in SCM 35% 40% 10% 8% 7% 100% 

Risks (currency fluctuation, stockouts, 

etc.) are major SCM concerns 
40% 40% 10% 5% 5% 100% 

Tech (AI, IoT) improves SCM efficiency 50% 30% 10% 5% 5% 100% 

 

 

1. Optimization of the Flow of Goods and 

Services 

 Null Hypothesis (H₀): The primary goal of 

SCM is not to optimize the flow of goods and 

services. (μ = 3) 

 Alternative Hypothesis (H₁): The primary goal 

of SCM is to optimize the flow of goods and 

services. (μ ≠ 3) 

A one-sample t-test was conducted to determine 

whether the mean response significantly differed 

from the neutral score. If the p-value is less than 

0.05, H₀ is rejected, suggesting strong agreement 

with the stated goal. 

2. Importance of Marketing in Supply Chain 

Management 

 Null Hypothesis (H₀): Marketing is considered 

equally important as sourcing, distribution, and 

inventory management in SCM. (μ = 3) 

 Alternative Hypothesis (H₁): Marketing is 

considered less important than other SCM 

elements. (μ < 3) 

A one-tailed one-sample t-test was applied. If 

the p-value is less than 0.05 and the mean score 

is significantly lower than 3, the null hypothesis 

is rejected. 

3. Just-In-Time (JIT) Reduces Excess Inventory 

and Waste 

 Null Hypothesis (H₀): JIT is not primarily 

aimed at reducing excess inventory and waste. 

(μ = 3) 

 Alternative Hypothesis (H₁): JIT primarily 

aims to reduce excess inventory and waste. (μ > 

3) 

A one-tailed one-sample t-test was used to 

verify if the mean exceeds the neutral value. A 

p-value less than 0.05 supports the alternative 

hypothesis. 

Alpha Value (Significance Level) 

In this research, the alpha value (α) was set at 

0.05. This value represents the maximum 

acceptable probability of making a Type I error — 

that is, rejecting a true null hypothesis. 

By selecting an alpha level of 0.05, the study 

adheres to a conventional standard of statistical 

significance used in academic and applied research. 

This threshold means that if the p-value obtained 

from a hypothesis test is less than or equal to 0.05, 

the result is considered statistically significant, and 

the null hypothesis is rejected. 

 

 If p ≤ 0.05 → Reject the null hypothesis 

(significant result). 

 If p > 0.05 → Fail to reject the null 

hypothesis (not significant). 

 

Hypotheses: 

 Null Hypothesis (H₀): There is no 

significant difference in perceptions 

between the two statements (μ₁ = μ₂). 

 Alternative Hypothesis (H₁): There is a 

significant difference in perceptions (μ₁ ≠ 

μ₂). 

 

Alpha Level (α): 

 α=0.05 

This means there is a 5% probability of 

committing a Type I Error — rejecting the 

null hypothesis when it is actually true. 
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Type I Error: 

 A Type I Error occurs if the test concludes 

a significant difference exists when, in fact, 

the difference is due to random chance. 

 

Test Result: 

 Calculated t-value = 12.89 

 Critical t-value (df = 198, α = 0.05) ≈ 1.972 

Since the calculated t-value (12.89) is much greater 

than the critical value, the null hypothesis is 

rejected. 

There is a statistically significant difference in 

respondent perceptions. Participants strongly agree 

that SCM optimizes the flow of goods, while their 

views on marketing’s role in SCM are less 

favourable. The risk of making a Type I Error is 

within the 5% threshold defined by α = 0.05. 

 

Findings 

The analysis of supply chain management (SCM) 

in manufacturing industries has revealed several 

key insights into the effectiveness, challenges, and 

opportunities that companies face in this area. 

These findings are based on the survey responses 

and hypothesis testing, which explore various 

aspects of SCM, including its goals, impacts, 

processes, and trends. 

 

1. Optimization of Supply Chain is a Core 

Goal 

 Finding: The primary goal of SCM in 

manufacturing industries is to optimize the 

flow of goods and services. This was strongly 

supported by respondents who indicated that 

efficient logistics, timely deliveries, and 

reducing waste are essential components of 

SCM. 

 Implication: Optimization of goods and 

services flow is a central focus for SCM, and 

manufacturing companies should continue 

investing in systems and practices that 

improve the efficiency and effectiveness of 

their supply chains. 

 

2. Core SCM Elements are Operational, Not 

Marketing-Centric 

 Finding: Sourcing, distribution, and inventory 

management are considered the core elements 

of SCM. Marketing, though important, is not 

perceived as a primary factor in supply chain 

management. 

 Implication: Manufacturing companies 

should maintain a strong operational focus on 

logistics, sourcing, and inventory 

management. However, integrating marketing 

insights, such as demand forecasts, into SCM 

could help create a more customer-centric 

supply chain. 

 

3. Just-In-Time (JIT) Reduces Waste 

 Finding: Just-In-Time (JIT) inventory 

management is widely acknowledged as a tool 

primarily aimed at reducing excess inventory 

and waste. The majority of respondents agreed 

that JIT helps improve cost efficiency and 

operational effectiveness. 

 Implication: Companies should further 

implement or optimize JIT systems to reduce 

inventory holding costs and waste. JIT will 

also help in reducing the environmental 

footprint by minimizing waste production and 

lowering resource consumption. 

 

4. Material Requirements Planning (MRP) is 

Critical for Production 

 Finding: Material Requirements Planning 

(MRP) is considered an essential process in 

managing materials from raw form to finished 

products, ensuring that manufacturing 

processes are efficient and well-coordinated. 

 Implication: Manufacturing companies 

should continue to refine their MRP systems 

and ensure they are integrated with real-time 

data from suppliers and production schedules 

to avoid shortages or overstocking. 

 

5. SCM Effectiveness Directly Impacts 

Profitability 

 Finding: The effectiveness of SCM is seen as 

having a direct impact on profitability. 

Efficient SCM helps companies reduce costs, 

improve production timelines, and deliver 

better customer service, which ultimately 

enhances profitability. 

 Implication: Manufacturing companies must 

continually assess and improve their SCM 

processes. Investments in technology, training, 

and process optimization will likely yield 

significant returns by improving cost control 

and operational efficiency. 

 

Suggestions for Manufacturing Companies 

 Invest in Technology: Companies should 

prioritize the integration of AI, IoT, and 

machine learning technologies into their SCM 

systems to improve forecasting, automation, 

and real-time decision-making. 

 Build Resilience: Develop strategies to manage 

supply chain disruptions, such as diversifying 

suppliers, investing in digital tools for 

monitoring, and maintaining flexibility in 

operations. 
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 Focus on Sustainability: Adopt sustainable 

practices throughout the supply chain, from 

sourcing raw materials to reducing waste in 

logistics and production. 

 Continuous Improvement: Implement regular 

reviews and process audits to continuously 

enhance SCM efficiency. Incorporating lean 

principles and fostering a culture of continuous 

improvement will help in sustaining long-term 

success. 

By following these suggestions, manufacturing 

companies can better optimize their SCM, improve 

operational efficiency, and drive profitability in an 

increasingly competitive and complex market 

environment. 

 

Suggestions for Future Research 

While this research provides valuable insights into 

current SCM practices in manufacturing industries, 

future research could explore the impact of digital 

supply chains and blockchain technology on 

transparency and efficiency. Moreover, examining 

the integration of AI in predictive supply chain 

analytics and how machine learning algorithms can 

optimize logistics offers exciting avenues for 

further study. Exploring global supply chain trends 

post-pandemic could also shed light on evolving 

risks and strategies for recovery. 

 

Conclusion 

This research paper aimed to explore the key 

factors influencing Supply Chain Management 

(SCM) in manufacturing industries, examining its 

goals, challenges, and the impact of modern 

practices and technologies. Through a detailed 

analysis of various aspects of SCM—including 

inventory management, material planning, the role 

of advanced technologies, sustainability, and the 

influence of SCM on profitability—we have 

reached several significant conclusions that provide 

valuable insights for both industry professionals 

and researchers. 

In conclusion, effective Supply Chain Management 

is a cornerstone of success in the manufacturing 

industry. By adopting best practices, embracing 

advanced technologies, integrating sustainable 

strategies, and fostering resilience against 

disruptions, companies can achieve greater 

efficiency, reduce costs, and ultimately improve 

their profitability. Through continuous 

improvement and regular review of SCM 

processes, manufacturers can remain agile and 

competitive in a rapidly changing global market. 

By focusing on these areas, manufacturers will be 

better equipped to navigate the complexities of 

modern supply chains and capitalize on the 

opportunities that lie ahead. 
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