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Abstract

entrepreneurs should anticipate.

Automation, Personalization.

Artificial Intelligence (Al) in digital marketing has completely changed how companies connect and interact
with their customers. This essay examines Al's prospects, difficulties, and emerging trends in this fast-paced
industry. Entrepreneurs can improve customer experiences, optimize marketing campaigns, and make data-
driven choices by utilizing Al-powered solutions like automated customer support, tailored content
production, and predictive analytics. But there are drawbacks to using Al in digital marketing as well, such as
worries about data protection, the requirement for qualified workers, and the possibility of becoming overly
dependent on automation. With developments in machine learning, natural language processing, and
intelligent automation, artificial intelligence (Al) is set to continue influencing the direction of digital
marketing. Successful entrepreneurs may obtain a competitive edge by utilizing Al, but they must also
continue to be aware of the practical and ethical issues surrounding its use. This study seeks to shed light on
how artificial intelligence is changing the field of digital marketing and what future developments
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Introduction

Acrtificial Intelligence (Al) has been a game-
changer in digital marketing in recent years. The
use of Al by business owners presents a number of
chances to improve client relations, boost
marketing tactics, and increase operational
efficiency. Small and medium-sized businesses
(SMEs) may now use advanced marketing
techniques that were previously only available to
major organizations because to the quick
development of Al technology and their growing
accessibility.

But even with all of Al's potential, integrating it
into digital marketing may be difficult, especially
for entrepreneurs who do not have the resources or
know much about Al. This study examines how
artificial intelligence (Al) affects entrepreneurial
digital marketing, emphasizing the opportunities,
difficulties, and potential future trends that may
influence the field.

Artificial Intelligence

According to Renner et al. (2021), intelligence is
the ability of humans to comprehend the world,
reason rationally, and make efficient use of
resources in challenging situations. Journal of
Entrepreneurship and Innovation Kibra Daldiran
84 Girisimcilik ve Inovasyon Yonetimi Dergisi
Administration Acquisition (the gathering of
information), automation (the effective adaptation
of processes to a new situation), comprehension
(the identification and resolution of novel

problems), memory management (the storing and
retrieval of information in memory), and
metacontrol (the ability to regulate different
behavioral processes) are all components of
intelligence. It combines the skills of verbal
perception (identifying natural language), visual
perception (identifying visual images), social
competence (interacting with and comprehending
the environment), reasoning (using problem-
solving knowledge), and numerical ability
(performing mathematical operations) (Cook et al.,
1988).

The attempt by humans to combine different
aspects of intelligence is known as artificial
intelligence. The primary driving force behind
technical advancements is the desire to expand and
enhance human existence, which is the foundation
of this endeavor (Sahin and Kaya, 2019).
Algorithms based on software make up artificial
intelligence systems. Algorithms are sophisticated
programs that provide instructions that start
computers' learning processes.

Machine Learning: According to Brynjolfsson
and McAfee (2014), it is the process by which
computers improve their performance on their own,
without human help, so they can effectively do the
tasks that are given to them. By developing
algorithms based on the data in the input and
repeating these algorithms as needed, machine
learning helps to identify trends and deliver helpful
responses with the outputs. For this reason, the core
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component of machine learning is data (Agrawal et
al., 2028).

Deep Learning: The system gains knowledge from
its own encounters. Learning occurs in a
hierarchical framework, the human element is
removed, and each notion is connected to several
smaller concepts. Multi-layered artificial neural
networks are employed in deep learning for image
and voice recognition (Pradeep et al., 2020).

Al Adoption Strategies for Entrepreneurial
Digital Marketing

Businesses that wish to thrive in the fast-paced
business world of today must practice
entrepreneurial marketing. Rapid changes in
customer behavior and technology necessitate that
organizations create adaptable and creative
marketing plans. In this regard, the use of artificial
intelligence (Al) technology has the potential to
revolutionize enterprises' entrepreneurial marketing
strategies. Numerous uses for artificial intelligence
are available, including sophisticated consumer
data analysis, tailored marketing plans, predictive
analytics, automation, and optimal advertising.
These technologies increase consumer focus, giving
organizations a competitive edge and enabling them
to implement marketing initiatives.

Digital Marketing

Numerous cutting-edge technical instruments are
available through digital marketing, which has the
potential to significantly boost sales volumes in
every industry worldwide. When opposed to
traditional methods of communicating with
potential clients, online marketing offers several
benefits. Researchers mentioned the possible
advantages of digital marketing in the literature.
While some of the research's benefits are applicable
to firms of all sizes, several writers concentrated on
emphasizing the advantages of internet marketing
for small and medium-sized organizations
(Harrigan et al., 2011; Kim et al., 2011). While
researchers concur that the advantages of digital
marketing could help small businesses become
more competitive, measuring the real impact of
online marketing activities on a firm's performance
was a contentious and understudied issue (Harrigan
et al., 2011). Researchers frequently compare
digital marketing to traditional media channels like
print, direct mail, radio, and television advertising.
Some of the advantages of online advertising over
traditional media include flexibility, immediate
response, personalization, interactivity, and precise
measurement (Hanafizadeh, Behboudi, Abhadi, &
Varkari, 2012).

There are advantages to using digital marketing, but
not all small businesses take advantage of it. The
research that looked at what motivates some small

businesses to use digital marketing was fragmented
and narrowly focused (Alam, Ali, & Jani, 2011,
Jarvinen et al., 2012; Omar et al., 2011; Pentina,
Koh, & Le, 2012). Some authors studied the factors
that influenced SMEs' adoption of online
advertising (Hanafizadeh et al., 2012), while
Dlodlo and Dhurup (2013) looked at the adoption
process and concentrated on the drivers of e-
marketing implementation..

Digital marketing technology have the potential to
improve consumer connections while streamlining
and optimizing the process. By leveraging the
Internet to coordinate current communication
channels, businesses may enhance their targeting
and customer relations efforts (Eid & El-Kassrawy,
2012). Email, eCRM, social media, and chats are
examples of interactive communication tools and
technology that businesses may employ to automate
and customize marketing messages (Harrigan et al.,
2011).

Opportunities in  Al-Driven Entrepreneurial
Digital Marketing

Personalization and Customer Insights

The capacity to customize marketing campaigns is
among the biggest benefits Al provides to business
owners. Large volumes of consumer data, including
browsing habits, past purchases, and social media
activity, can be analyzed by Al-powered algorithms
to produce highly targeted advertising campaigns.
For example, by offering personalized
recommendations and responses, Al tools like
chatbots and recommendation engines can improve
the customer experience.

In order to better segment their audiences and
produce more pertinent content, entrepreneurs can
use Al to obtain insightful data about their
customers.  Personalized  marketing  boosts
conversion rates and brand loyalty in addition to
improving client satisfaction.

Automation and Efficiency

Al makes it possible to automate a number of
marketing operations, including content creation,
social media scheduling, and email advertising. By
automating repetitive operations, entrepreneurs can
save time and money while concentrating on
strategic decision-making and creative pursuits.
Quick and effective creation of blog posts, social
media material, and product descriptions can be
aided by tools such as Al-based content generators
Campaign administration is also automated. In
order to increase the return on investment (ROI) of
advertising campaigns, Al systems can optimize ad
placements in real-time by modifying bidding and
targeting. Entrepreneurs who lack the resources to
manually handle intricate, data-intensive marketing
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campaigns would especially benefit from this
degree of automation.

Enhanced Decision-Making

With the use of Al-powered analytics solutions,
business owners can more efficiently examine
marketing data, find trends, and make informed
decisions. Entrepreneurs may improve their
marketing tactics by using these technologies,
which can offer real-time information about
consumer preferences, industry trends, and rival
activity.

Predictive analytics, for instance, may estimate
industry trends and consumer behavior, allowing
business owners to proactively plan and carry out
marketing efforts. This degree of data-driven
decision-making enables business owners to take
advantage of new possibilities and maintain an
advantage over rivals.

Cost-Effective Marketing Solutions

For  entrepreneurs,  Al-powered  marketing
technologies can provide affordable options,
particularly for small enterprises with tight
marketing budgets. Al eliminates the need for
costly consultants or sizable marketing teams by
automating processes and improving marketing
campaigns. Additionally, by more accurately
targeting the right audience, Al tools can reduce the
amount of money wasted on advertising.

Customer Engagement and Retention
Entrepreneurs can interact with customers in real-
time through Al-powered tools like voice search
technologies, chatbots, and virtual assistants. These
technologies offer a smooth, customized experience
for customers, which can boost engagement and
retention rates. Al helps entrepreneurs forge closer
bonds with their customers by providing prompt
answers to customer questions and enabling round-
the-clock availability. Chatbots, for instance, can
manage a variety of customer service tasks, from
processing orders to answering questions,
guaranteeing a positive experience for customers.

Challenges of Al in Entrepreneurial Digital
Marketing

Resource and Expertise Limitations

Insufficient funding and technological know-how
are among the main obstacles entrepreneurs have
when implementing Al for digital marketing. It is
frequently necessary to make large expenditures in
software, technology, and qualified staff in order to
implement Al-driven solutions. Many small firms
may find these expenses to be unaffordable.

It's also possible that entrepreneurs lack the
technical expertise required to successfully deploy
and oversee Al systems. It might be difficult for
small enterprises to incorporate Al into their

marketing efforts without a committed staff or
outside assistance.

Data Privacy and Ethical Concerns

Data collecting is a major component of using Al in
digital marketing, which presents gquestions around
data security and client privacy. It is imperative for
entrepreneurs to make sure that their usage of Al
technologies conforms with data protection laws,
such as the European Union's General Data
Protection Regulation (GDPR).

Furthermore, significant consideration must be
given to the ethical ramifications of Al in
marketing, including bias in algorithms and the
manipulation of customer behavior. Entrepreneurs
need to reconcile using Al to expand their
businesses with upholding moral principles in their
advertising.

Over-Reliance on Automation

Automation may save money and increase
productivity, but if Al technologies are used
excessively, marketing tactics may lose their
human element. While Al might be useful for
automating campaigns and customizing content, it
cannot take the role of human marketers' intuition,
empathy, and inventiveness. In their marketing
campaigns, entrepreneurs need to strike the correct
mix between human interaction and Al-driven
automation.

Scalability and Integration

It can be difficult to integrate Al technologies into
current marketing infrastructures, particularly for
entrepreneurs with little technical know-how.
Entrepreneurs need to make sure that their Al
systems work with the databases, marketing
platforms, and tools they already use.

Scaling Al-powered marketing tools may be
difficult as firms expand. To make sure their Al
systems can manage growing data quantities and
marketing ~ complexity  without  sacrificing
performance, entrepreneurs need to budget for
future scalability.

Future Trends in Al and Entrepreneurial
Digital Marketing

Conversational Al and Voice Search

Voice search, chatbots, and virtual assistants are
examples of conversational Al that will become
more and more significant in digital marketing. To
be competitive, business owners will need to tailor
their content for voice search as speech-activated
gadgets like Google Assistant and Amazon Alexa
proliferate.

Additionally, conversational agents driven by Al
will advance, giving companies new ways to
interact with clients in real time through tailored
dialogues.
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Al-Driven Content Creation

Al-powered content production tools will have a
significant impact on content marketing in the
future. Technological developments in Natural
Language Processing (NLP) and machine learning
models such as GPT-3 will allow business owners
to automatically produce excellent, search engine
optimized content. These resources will assist
business owners in producing more content while
preserving its quality and relevancy.

Additionally, by recognizing consumer preferences
and popular subjects, Al may help with content
curation, enabling business owners to create
material that appeals to their target market.

Augmented Reality (AR) and Al Integration

Al can also improve digital marketing initiatives in
the field of augmented reality (AR). Entrepreneurs
can develop immersive experiences that engage
customers in novel and intriguing ways by fusing
Al and AR. For instance, AR apps driven by Al
may let users try on virtual goods or see products
before buying them, which boosts consumer
happiness and conversion rates.

Personalization and Predictive Analytics
Advanced predictive analytics is where artificial
intelligence in digital marketing is headed. With
Al's growing ability to predict consumer behavior,
business owners will be able to further customize
their marketing tactics. Businesses may better plan
marketing campaigns, enhance product offers, and
anticipate client wants with the use of predictive
analytics.

Literature Review

Numerous studies have demonstrated how Al may
revolutionize digital marketing, especially in fields
like  predictive analytics and  consumer
customisation. Al enables business owners to
extract insightful information from data, enhancing
client targeting and marketing tactics (Chaffey &
Ellis-Chadwick, 2019). Chatbots, recommendation
engines, and social media monitoring platforms are
examples of Al-driven solutions that improve
customer experience and engagement, which raises
conversion rates (Davenport, Guha, & Grewal,
2020). However, adoption has been hampered by
issues including expense, inexperience, and moral
dilemmas about data protection (Brynjolfsson &
McAfee, 2017). Additionally, as Al technologies
advance, new trends are developing, such as voice
search and content creation powered by Al, which
might change the way business owners approach
digital marketing (Kaplan & Haenlein, 2019).
Artificial intelligence is seen as being on par with
human talents that are able to comprehend the
wants and feelings of other intelligent creatures
(Keerti Guptaa*, S. K. Vermaa, 2024). Regarding

the benefits and drawbacks of innovative research
and development, scientists must advance and
invent in the field of artificial intelligence.
Sensitive information might end up in the wrong
hands since artificial intelligence systems analyze
vast volumes of personal data in order to make wise
conclusions.Every student has the chance to acquire
a top-notch education thanks to artificial
intelligence, which also personalizes the learning
experience. It will show to be a huge blessing for
humanity and make life easier and simpler if it is
handled correctly.

Divyansh Verma, Shirsendu Kar (2023),By
examining and identifying the ways in which
digital marketers use Al to boost performance, this
study seeks to ascertain the impact of Al in digital
marketing.By automating several procedures and
empowering marketers to better comprehend and
satisfy consumer wants, artificial intelligence (Al)
holds the potential to completely transform digital
marketing. Digital marketers understand the
importance of Al in accomplishing their objectives
as they work to improve their tactics and interact
with consumers in an efficient manner.

This study by Mamatha N. P. Rechanna (2023)
looks at marketing efforts that are successful but
cannot be accomplished just through digital
marketing. Instead, for any marketing effort to be
successful, it must fully utilize the range of
marketing strategies that are accessible in both
conventional and modern marketing.According to
this study, there is a great deal of potential for
increasing sales if digital marketing is used
effectively advertising. You may advertise your
goods and services online by using digital
marketing. It encompasses all digital marketing
platforms, including social media, display, mobile,
and other digital media.The potential and
difficulties of digital marketing in India were the
primary topics of this essay. The numerous
obstacles that digital marketing faces are rooted in
marketing integration, privacy and security,
impersonal services, and raising brand recognition.
Biljana Ili¢, Larisa Jovanovi¢, and Zorica Puri¢
(2023) The most recent technological developments
have a significant impact on how well digital
marketing works for businesses. This suggests that
it is essential to keep an eye on technical
advancements and trends as well as how they are
being used in enterprises, particularly in marketing.
Implementing it is a really difficult process that
takes a lot of resources and work. In order to create
and reshape a new future for the company's
business, this article examines Al in marketing and
marketing communication. It also offers an analysis
of the main prospects and challenges associated
with its use in business. This technology will
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continue to help businesses increase sales,
performance, and profit despite a number of
intricate problems and difficulties. Responsible
conversations on the ethical, societal, and legal
ramifications of Al use are essential to realizing its
full potential. Lastly, it is critical to remember that
artificial intelligence is a worldwide problem that
calls for cooperation and creative problem-solving.
According to Tamar Makasarashvili and Giuli
Giguashvili (2023), one of the most promising
paths for our nation's economic prosperity is the
use of artificial intelligence. We already have
artificial intelligence, which is present in our daily
and professional lives in one way or another,
usually without our knowledge. Large-scale data
analysis, prediction, and tailored experiences are all
possible with artificial intelligence. Artificial
intelligence is becoming a potent tool for marketers
as a result.The goals of Max in Al and Phubber
collaboration are maximum process digitalization,
scale expansion, and quality preservation and
enhancement.As artificial intelligence develops and
becomes more advanced, it is anticipated that its
application in  marketing will revolutionize
company operations in the future.

The trends, difficulties, and possibilities brought
forth by this revolutionary process are examined in
this paper. To increase productivity, enhance
customer satisfaction, and spur innovation,
businesses are embracing digital technologies like
cloud computing, artificial intelligence, the Internet
of Things, and big data analytics.Understanding
and satisfying consumer requirements through
tailored experiences and focused marketing tactics
has become more important as a result of digital
revolution.Professionals with digital abilities are in
greater demand, yet many firms struggle to acquire
and retain talent. Businesses can now gather and
analyze enormous volumes of data thanks to digital
transformation, which offers insightful information
on the tastes and behavior of their customers. As
new technologies are developed and corporate
demands shift, the process of digital transformation
keeps evolving.The trends, difficulties, and
possibilities of digital transformation have been
examined in this essay, with particular attention to
how they affect corporate growth plans.The future
of digital transformation is being shaped by
emerging concepts like blockchain, loT, edge
computing, 5G, and Al, which allow businesses to
drive innovation, automate procedures, and
customize  consumer  experiences.Olorunyomi
Stephen Joel et .al.(2023)

Sareen Rachakatla and Jeshwanth  Reddy
Machireddy (2023),This study explores how
artificial intelligence (Al) may be used into digital
marketing strategies. It examines the tactics used,

challenges faced, and future directions for utilizing
Al technologies—such as machine learning, natural
language processing, and predictive analytics—to
improve marketing campaigns and increase
consumer interaction. The use of artificial
intelligence (Al) in digital marketing has been
examined in this study paper, along with the tactics
used, difficulties encountered, and potential future
prospects for utilizing Al technology to improve
consumer engagement and optimize marketing
campaigns.Notwithstanding  these  difficulties,
effective Al applications in digital marketing have
shown how revolutionary Al-powered solutions can
be in fostering creativity, productivity, and
corporate expansion.

In 2024, Dalidiran Kubra Digital marketing saw a
revolution thanks to artificial intelligence (Al),
which presents business owners with previously
unheard-of chances to improve client interaction
and optimize processes. This article examines the
significant effects of Al adoption in scenarios
related to entrepreneurial marketing. With an
emphasis on Al's potential to transform the
industry, it seeks to provide a conceptual
framework outlining how it might be used into
entrepreneurial marketing tactics. The results show
how Al affects entrepreneurial marketing in a
variety of ways. Customer insights, customized
marketing, chatbots, automation, predictive
analysis, optimal advertising, content optimization,
and competitive analysis are some of the main uses.
These findings highlight Al's revolutionary
potential to change the way entrepreneurial
marketing strategies are created and implemented.

Objectives of the Study

1. To explore the opportunities Al offers for
entrepreneurs in digital marketing.

2. To identify the challenges entrepreneurs face in
adopting Al technologies.

3. To analyze future trends in Al and their
implications  for  entrepreneurial  digital
marketing strategies.

4. To provide practical recommendations for
entrepreneurs on leveraging Al for business
growth.

5. To Assess the Role of Al in Improving
Marketing ROI for Entrepreneurs.

Research Methodology

This study reviews the body of research on artificial
intelligence in digital marketing using a qualitative
research methodology and secondary data analysis.
Academic journals, business reports, case studies,
and professional opinions are the sources of the
data. The research applies a theme analysis
technique to uncover important possibilities,
obstacles, and future trends linked with Al
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integration in entrepreneurial digital marketing. The
data are integrated to give actionable
recommendations for entrepreneurs wishing to
employ Al in their marketing strategy.

Data Analysis

Data analysis for this study involved synthesizing

insights from the reviewed literature, case studies,

and industry reports. Several key themes emerged:

1. Opportunities: Al helps small businesses gain
a competitive edge without the need for large
marketing teams by empowering entrepreneurs
to automate content creation, improve customer
service through chatbots and virtual assistants,
and develop personalized marketing campaigns
(Kietzmann et al., 2018).

2. Challenges: The main barriers to Al adoption
were found to be the lack of resources, ethical
concerns about data privacy, and the
requirement  for specialized knowledge.
Entrepreneurs need to address these issues by
investing in Al tools, educating themselves,
and making sure that data protection laws are
followed (Binns, 2018).

3. Future Trends: The study highlights many
significant next trends, including the growing
significance of Al-driven content generation
and recommendation systems, the emergence
of predictive analytics, and the expanding use
of Al in voice search optimization (Huang &
Rust, 2021).

Conclusion

Al offers entrepreneurs several opportunities to
revolutionize their digital marketing strategies,
including improved decision-making, more
customer engagement, and increased
personalization. However, problems with resources,
knowledge, and morality must be addressed if these
benefits are to be completely realized. New
concepts like conversational Al and predictive
analytics will continue to influence digital
marketing in the future. Entrepreneurs should
invest in Al goods and stay abreast of emerging
technologies in order to remain competitive.
Algorithmic biases and ethical concerns around
data privacy should also be appropriately addressed
in order to maintain the trust of customers.

Al is transforming digital marketing for business
owners by offering powerful solutions to increase
output, enhance client happiness, and promote
growth. Notwithstanding the abundance of
opportunities for startups and small businesses, the
challenges of capital, expertise, and data privacy
cannot be disregarded. Businesses must remain
adaptable and morally conscious as Al advances in
order to maximize its benefits and minimize any
potential risks.

By keeping up with the latest and forthcoming
trends, entrepreneurs can ensure their long-term
success in a world that is becoming more and more
digital, and they can put themselves in a position to
gain from Al's growing impact in digital marketing.

Suggestions

1. Entrepreneurs should consider starting small
and progressively growing up as they gain
expertise with Al technologies that align with
their goals.

2. Staff education and retraining in artificial
intelligence and digital marketing might help
close the skills gap.

3. Using ethical Al practices, such openness and
data protection, can ensure legal compliance
and boost customer confidence.

References

1. Brynjolfsson, E., & McAfee, A. (2017). The
second machine age: Work, progress, and
prosperity in a time of brilliant technologies.
W. W. Norton & Company.

2. Kaplan, A. M., & Haenlein, M. (2019).
Artificial intelligence in marketing: A review
and research agenda. Journal of the Academy
of Marketing Science, 47(6), 1-23.

3. Keerti Guptaa*, S. K. Vermaa(2024) ,Artificial
intelligence challenges opportunities and its
impact on society -2024 ,Journal of Indian
Institute for Engineering, Management and
Science (JIEMS) Vol. 3 Issue 20 June 2024
JIIEMS ISSN: 2347-6184

4. Mamatha N P,Rechanna (2023) “A Study on
Challenges of Digital Marketing in India “
International Conference on New Age
Marketing - Catalyzing  Transformation
Through Innovation, Technology, Analytics &
Sustainability” — January 19-20, 2023

5. Zorica Purié, Biljana 1li¢, Larisa
Jovanovi¢(2023),Artificial  Intelligence  in
Digital Marketing and Marketing
Communication of Companies — Opportunities
and Issues in Creating a New future of the
Company’s Business at:
https://www.researchgate.net/publication/3773
97752

6. Binns, R. (2018). The ethics of artificial
intelligence: An overview. Journal of Ethical
Al, 4(2), 21-34.

7. Huang, M.-H., & Rust, R. T. (2021). Artificial
intelligence in service. Journal of the Academy
of Marketing Science, 49(1), 1-17.

8. Kietzmann, J., Paschen, J., & Treen, E. (2018).
Artificial intelligence in marketing: A review.
Journal of the Academy of Marketing Science,
46(2), 127-145

International Conference on Entrepreneurship and Innovation 3rd and 4th April 2025 104



Vidyabharati International Interdisciplinary Research Journal

ISSN 2319-4979

9.

10.

11.

12.

13.

Tamar Makasarashvili,Giuli Giguashvili (2023)
,The Opportunities Of Using Artificial
Intelligence In Digital Marketing ,International
scientific journal «Grail of Science» .
Olorunyomi Stephen Joel et .al.(2023), The
impact of digital transformation on business
development strategies: Trends, challenges, and
opportunities  analyzed,World Journal of
Advanced Research and Reviews, 2024,
21(03), 617624

Jeshwanth Reddy Machireddy* & Sareen
Rachakatla(2023) ,The Integration of Artificial
Intelligence in Digital Marketing: Strategies,
Challenges, and Future Directions ,African
Journal of Artificial Intelligence and
Sustainable Development By African Science
Group, South Africa.

Kiibra DALDIRAN (2024),”Integrating Al into
Entrepreneurial Marketing” Strategies,/Journal
of Entrepreneurship and Innovation
Management - JEIM
www.betadergi.com/jeim,Cilt/Volume 13 |
Say1/Issue 2 | Aralik/December 2024 | 78-100
Harrigan, P., Ramsey, E., & Ibbotson, P.
(2011). Entrepreneurial marketing in SMEs:
The key capabilities of e-CRM. Journal of
Research in Marketing and Entrepreneurship,

14.

15.

16.

17.

14(1), 40-64.
https://doi.org/10.1108/14715201211246760
Hanafizadeh, P., Behboudi, M., Ahadi, F.,
&Varkani, F., G. (2012). Internet advertising
adoption: a structural equation model for
Iranian SMEs. Internet Research, 22(4), 499—
526.
https://doi.org/10.1108/10662241211251015
Alam, S. S., Ali, M. Y., & Jani, M. F. M.
(2011). An empirical study of factors affecting
electronic commerce adoption among SMEs in
Malaysia. Journal of Business Economics and
Management, 12(2), 375-399.
https://d0i:10.3846/16111699.2011.576749
Eid, R., & El-Kassrawy, Y. (2012). The effect
of the internet use on consumer relations and
targeting activities: An empirical study of UK
companies. International Journal of Online
Marketing, 2(3), 39-51.
http://dx.doi.org/10.4018/ijom.2012070103
Danzen Bondoc Olazol (2022),Measuring the
level of Digital Marketing Capabilities, Digital
Marketing Strategies and Challenges and Issues
of SMEs in adopting Digital Marketing,Journal
of Marketing Advances Volume 4, Issue 1,
2022 e-ISSN 2682-8170.

International Conference on Entrepreneurship and Innovation 3rd and 4th April 2025

105



